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Apple ARSSHm*E, XZHEIABERNRARILAR, REHCIZFEIFREE, MAfM{], #EE) Apple EXEREITHEET

01 HMS=EH 4% Apple Pay. iCloud ZIREMMELRESENEBTIE, 7 Apple, BITASALEME. REFRS, BHELR
=, BEASSASHR, TEMOESTEE. HRRASE. HEDE. NASE. EARAEHE. s/,
HAESH. FREE. QS SEEE. MELRE0ENSY. PoEE. LEERNEHRESE.

S HEAN N RERRNEERAM TN TR, XAHERE, RAMNFZEEXEBENTmiEGERE, MEIEBR
02 =gy A, BFmAk, BEIERNAR. MAXZER, REEIZZSS iPhone. macOS #l iTunes FX M~ mMARSHIRIZEE
= 2, (FEFRESSTHMEZME, HPaERit OR8] A5, U5, HE. ERERNEARRS, TR aE~mn

BH. FmEME. AFAEEH. App BHMEIEH,

- SREEANARAERSE, AR ERINNESMBRS, FEEREXEEEE0H. BEXRSME, SRS
03 SHER DEERMRE RS, TR TEmEgt. XEaE. BPER. REEIE. 3k AEEE. RS s,
3R, BB, PSTREASEG, URa%igit,

04 SER RITIR KL BRI L RSt S Apple. Apple BISIRF RFIBRS, WK% Apple FREiSHoME. TIESUREIEAHR
= B, AFEH. BLEAROEEE,

SR https://www.apple.com/careers/cn/teams/marketing.html
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. ApplefiERIGIt— MG, THIERS RN,
. FESMHIFSYE, AppleZB RIS ®ElE, SIF
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E, HRNEERMA LG & RNEES

COMMUNITY #t&# Appleﬁiiﬁ%ﬁﬂg 'H_/A\IEE
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[EEHISNELE, OEERRT: RENETER,
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Simplicity {5 &

. TSR AR ENS RN, HEE T LUK
B BEEEE (NEHEE) , Xt i
2 TR RS

. HSBE AT TR EHETMAEW, XEKEX

S MATHIEE ST, —MIFEE T REER,

XA RE— RS EEEDEREENRRE

. HIHEMAR BB AT HEINES: BIIEEAT
AT Fmigits T &, X—YE8VA%E 8 iEEA]
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& https://startuptalky.com/apples-marketing-strategy/
https://www.forbes.com/sites/christinemoorman/2018/01/12/why-apple-is-still-a-great-marketer-and-what-you-can-learn/?sh=17ed34d715bd
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Community $18¥

o TIHEPELIIFEISHFE SIEFEFApple™mB R
1 (product placement)

- T EFBEHENH (FERK12NSFHSE) 15577

N: 1 5%%@@ X%, BFEFE, BERTARKA]

.. (;Eif”B‘EKOLE’JL% AT AppleTEEBER L MR 545

(\Q‘\(\ mipEPEHALA AL T AL EiETh, bWl Apple Store R AY

| Today at AppleiRtE

o MIHEPEINIHNFE , WEEIEHEHIF, LbalApple Watch¥l{a]
ERMOBER B MERENA. XEBRPRATRREN, A
T AppleBY X FE R
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F]i
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& https://www.crazyegg.com/blog/why-is-apples-marketing-
good/#:~:text=Apple's%20Marketing%20is%20Built%200n%20Simplicity&text=That's%20how%20Apple%20has%20consistently,relying%20on%20pomp%20and%20circumstance.
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SHARE 9444 ZEES -

2H188 21:41 38 iPhone 12 Pro Max ; - ; N >
=5 ->JL
There’s no challenge young people can't solve and no limit to the creativity a Ap p I emnl iﬁ ELB:I:: FH|E M iﬁ = 2$:I:E¥ E/\J gg j ’

fresh perspective can bring. It was a pleasure talking to @& |fiFFE0U{E][E S

about the opportunities we all have to learn, grow and help others in the Year of

the Ox.
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iR, ESWET oM. EENTIENEE.,

‘BEXaE, BALLAIAMTA"

BEIBEERAEEK FEARFENE! @ O EINFR{EE SRR

Applke CEO

RIEES G et E+1ﬁf‘$’ﬁ =7

3R https://zhongce.sina.com.cn/article/view/29856/
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Experiences {#3%

Macintosh (#]fXMac) BIBHMSELIEE T

o HiHERRIAGIE, MIF~mAT, XMEHTFER

o HIHERE A TFHEDIMIFHGHEEIK: T SFR/LF IR

HEZEEf S (touchpoint) , BEF~ M, B
&/ NE BREGRESR, 1LBEEREZEMAPp

SRR https://www.crazyegg.com/blog/why-is-apples-marketing-
good/#:.~:text=Apple's%20Marketing%20is%20Built%200n%20Simplicity&text=That's %20how%20Apple%20has%20consistently,relying%200n%20pomp%20and%20circumstance.
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AppleiZERRAREIPEIHEESEWAE, HI)BMEEIe5THHKEASI—IE

AirPods Pro
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A 1 RIFIAI AN E AR

21T 2t fHorace DediuE i3 —R X E AppleIR{ECEO - Tim CookIgH:

“Why doesn't anybody copy Apple?” "“BEatsaKBIEIPAZE Apple BYIREFIEE

(AfragBAHRER? ) (BWiEF = AppleBIEEFEN)

& https://ceklog.kindel.com/2013/02/19/why-nobody-can-copy-apple/#:~:text=Apple's%20products%20are%20unique%20not,for%20any%20company%20to%20replicate.
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"What Apple’s com%e,titors really envy is the company’s
%@ﬁ{?ol of its ecosystem.”
<

S
—_—— ¢ \(\“' —_— e —— —— a
"zz%a@%é}w_ HEEENE AT EES RSN

TR U F PR#X3% Dan Levinthal

KR https://knowledge.wharton.upenn.edu/article/vertical-integration-works-for-apple-but-it-wont-for-everyone/
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“Apple is so large that it can dictate terms to
contractors — a IS\(erage point that other technology
c‘@@ﬁ?panies cannot match.”

(©°
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"::*z\%ﬁ%%m%yuﬁtzx, NEFETUAERSERERR
Y R HMAR AR B ATAT

AW F P David Hsu

R https://knowledge.wharton.upenn.edu/article/vertical-integration-works-for-apple-but-it-wont-for-everyone/
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